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Abstract 

      Environmental sustainability has become an urgent matter globally. Due 

to the vast amount of resource usage and high environmental impacts, the 

hospitality industry strives to adopt greener measures. Similar to most 

contexts, the hotel sector in Egypt surpasses restaurant businesses in terms 

of their environmental status. This includes the Green Star Hotel Program 

established by the Ministry of Tourism in 2015. Although the restaurant 

sector in Egypt is extensive, with 40,600 establishments (Euromonitor 

International, 2018), yet it currently lacks essential support structures for 

greening its operations. Only very few restaurants in Egypt make efforts to 

reduce plastic usage by procuring environmental-friendly materials. 

Stakeholder participation in sustainability adoption is recognized in 

academic literature, where it is proposed that stakeholder salience attributes 

can facilitate the application of green practices.  Accordingly, a conceptual 

framework is developed and presented, advocating that stakeholder 

engagement can drive the adoption of environmental practices in Egyptian 

restaurants. In other words, the network of stakeholders, through exercising 

their salience attributes, can facilitate green application and thereby help 

restaurants become more sustainable.  

Keywords: green management, hospitality, restaurants, Egypt, stakeholder 

theory, stakeholder salience.  

يالملخص العرب  

 الاستهلاك لكمٌة نظرًا. العالم مستوى على عاجلة قضٌة البٌئٌة الاستدامة أصبحت       

 أكثر تدابٌر اعتماد إلى الضٌافة صناعة تسعى الكبٌرة، البٌئٌة وتأثٌراتها للموارد الهائلة

 من المطاعم قطاع مصر فً الفنادق قطاع ٌفوق السٌاقات، معظم غرار على. للبٌئة دٌقةص

 السٌاحة وزارة أنشئته الذي الأخضر النجمً الفندق برنامج ذلك وٌشمل البٌئً، الوضع حٌث

 مؤسسة 016,11 مع مصر، فً الواسع المطاعم قطاع وجود من الرغم على. 5102 عام فً

ا ٌفتقر أنه إلا ،(Euromonitor International، 5102 من) ًٌ  أساسٌة دعم هٌاكل إلى حال

 جهود ببذل مصر فً المطاعم من جدًا قلٌل عدد فقط ٌقوم. للبٌئة صدٌقة أكثر عملٌاته لجعل

 أصحاب بمشاركة ٌُعترف. للبٌئة صدٌقة مواد تحصٌل خلال من البلاستٌك استخدام لتقلٌل

 جاذبٌة سمات تكون أن ٌُقترح حٌث الأكادٌمً، بالأد فً الاستدامة اعتماد فً المصلحة

 تطوٌر تم لذلك، ووفقًا. البٌئٌة الممارسات تطبٌق تسهٌل فً تسهم أن ٌمكن المصلحة أصحاب

 اعتماد باتجاه تدفع أن ٌمكن المصلحة أصحاب مشاركة أن على ٌؤكد وتقدٌمه، مفهوم إطار

 من المصلحة، أصحاب لشبكة ٌمكن آخر، بمعنى. المصرٌة المطاعم فً البٌئٌة الممارسات

 على المطاعم مساعدة وبالتالً البٌئٌة الأسالٌب تطبٌق تسهٌل جاذبٌتهم، سمات ممارسة خلال

 .استدامة أكثر تصبح أن
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Introduction 

 

      Hospitality businesses are constantly scrutinized and questioned for 

their sustainability efforts due to the harm resulting from their operations 

i.e., products and services. Compared with the lodging sector, restaurants 

lag behind in adopting environmental measures, with the purpose of 

protecting and conserving the environment. Therefore, the aim of this 

research is to explore the barriers restaurants face while implementing 

green criteria and how the relevant stakeholder groups can help such 

businesses in becoming more environmental-friendly. Using stakeholder 

theory, with reference to stakeholder salience, this study highlights the 

influence of stakeholders on restaurants‟ realization of their environmental 

goals. Egypt, categorized by the International Monetary Fund (IMF) as a 

developing country, has started to take some steps towards environmental 

sustainability, including Egypt Vision 2030 and hosting of COP27 in 

2022.  

 

      The hospitality and tourism sector, which contributes around 15% to 

GDP, prioritizes hotels in terms of green adoption with the establishment 

of the Green Star Hotel Program, where 29% of hotels are considered 

green (El Demerdash, 2019). On the contrary, restaurants, around 40,600 

establishments, are neglected by the industry and therefore lack the 

required environmental frameworks to become greener businesses. 

Furthermore, to date the concept of environmental protection, through the 

adoption of green practices, is currently considered premature in Egypt. 

Sobaih et al. (2021) confirm that small tourism and hospitality firms in 

Egypt have important economic, social and environmental contributions, 

yet, they are neglected by the government and other regulators, from a 

sustainability perspective, which is even more apparent post COVID-19. 

Even though there have been some green initiatives, both by the 

government and a few private businesses, for example, such as plastic 

reduction (Aboshady, 2019), yet it still remains vaguely understood by 

many others, including business owners, society, consumers, etc. Green 

management, which focuses on environmental protection, through 

resource conservation and waste reduction, is still not widely prevalent 

hospitality businesses.   
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      According to Chan and Hsu (2016), there is a lack of research focused 

on elucidating the connections between stakeholders of hospitality 

enterprises and environmental management. Empirical research on the 

impact of stakeholder participation on the formulation of environmental 

sustainability plans has been insufficiently investigated. Sharma et al. 

(2020) advocate for research aimed at comprehending the significance of 

key stakeholders, including governments, suppliers, and NGOs, in the 

adoption of eco-innovative measures. Meanwhile, Haleem et al. (2022) 

propose the need for research on how stakeholders can exert pressure on 

firms operating in the service industry to embrace environmental 

strategies. Kaur et al. (2022) propose additional investigation on the 

involvement of key stakeholders, such as the media and NGOs, who are 

considered significant in achieving a restaurant's environmental and social 

goals.  

 

      Hillman and Keim (2001) validate that establishing connections with 

stakeholders, including employees, customers, suppliers, and communities, 

enhances and maintains an organization's competitive edge. First and 

foremost, it is necessary to define the stakeholder groups. As stated by 

Damian et al. (2022, pg. 518), "In order to achieve effective stakeholder 

engagement, it is crucial to identify all relevant stakeholders at the early 

stages of the process." This necessitates the implementation of a methodical 

methodology to precisely define and identify stakeholders in various 

circumstances. Furthermore, Harrison et al. (2015) argue that the concept of 

value among stakeholders lacks clarity and requires additional research for a 

more comprehensive understanding. The writers explicitly inquire about the 

stakeholders' perception of value and its significance to them. Neville and 

Menguc (2006) propose examining how the interaction of distinct salience 

attributes, such as power and legitimacy, possessed by diverse stakeholders, 

can impact the organization.  

 

      Therefore, the objective of this study is to explore the barriers to green 

adoption in the Egyptian restaurant industry and how such businesses can 

overcome such challenges through stakeholder engagement. Accordingly, a 

conceptual framework is proposed at the end of this study. The model 

claims that stakeholders, through their assigned salience attributes, can have 

the ability to influence and direct restaurants in Egypt to become more 
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environmental-friendly. The network of stakeholders is seen as means to 

facilitate and promote the adoption of green management strategies. 

 

Literature Review 

 

      Around the world, hospitality/tourism businesses are considered as 

building blocks to any economy, where Stringam and Partlow (2015, pg. 2) 

write “The hospitality industry has often been charged with helping to 

facilitate a global economy, often known as an ambassador to the 

community or country”. This shows that the industry is a critical one, where 

it positively contributes to developing an economy. However, it is inevitable 

that the hospitality industry has a big impact on the environment through the 

high consumption of various resources and waste generation (Filimonau et 

al., 2019; Baloglu et al., 2020). Even the production of greenhouse gas 

emissions (Lee et al., 2020) have been cited, where it is presumed toxic 

particles are generated from hospitality operations, residing in the air, soil 

and water (Horng et al., 2017; Ashraf et al., 2019) confirming that 

environmental degradation is high (Baloglu et al., 2020).  

 

      In fact, Moosa and He (2021) claim that the hospitality industry needs to  

engage in environmental protection, in order to be able to sustain in the long 

run, where resources are extensively consumed, causing high environmental 

damage (Ozturk et al., 2016). In addition, the inclusion and participation of 

stakeholders i.e., stakeholder engagement, is common in environmentally 

sustainable research (Montiel and Delgado-Ceballos, 2014; Chan and Hsu, 

2016; Vilchez et al., 2017) and in adopting sustainable practices (Haleem et 

al., 2022). It can also have positive effects on a firm‟s sustainable 

performance (Strand et al., 2015; Silva et al., 2019). Delivering value to 

firm stakeholders is one of the major outcomes when implementing 

sustainability objectives (Bocken et al., 2013; Schaltegger et al., 2017). 

Therefore, the next sections will discuss in greater detail green management, 

restaurants‟ environmental impact, hospitality in Egypt and stakeholder 

theory. 

 

1. Green Management  

      Green is a word used to refer to environmental aspects, and is 

interchangeable with other terminology, such as sustainable, eco-friendly, 

environmental sustainability and environmental-friendly. All these 
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terminologies are used to refer to environmental preservation or green 

management which call for managing and maintaining environmental 

resources on the long-run. In other words, these concepts aim to optimize 

the consumption of certain resources and minimize the wastes that are 

generated. Engaging in such practices will greatly allow for the containment 

of environmental harm, resulting in better environmental preservation. 

Yucedag et al. (2018) explain that the misuse of natural resources has 

resulted in environmental damage leading to climate change, pollution and 

global warming, which in turn negatively affects human life.  

 

      Green management practices, tailored around environmental 

dimensions, can help in achieving sustainability goals (Raharjo, 2019). 

Wang et al. (2013, pg. 264) write that “Green industry is sustainable 

industry”. This means that adopting green strategies leads the way to a more 

sustainable environment. Mensah (2019, pg. 10) puts forth that 

“environmental sustainability is about the natural environment and how it 

remains productive and resilient to support human life”. In other words, it‟s 

mainly concerned with protecting the environment and its resources in order 

to endure future generations.  

 

      From a business perspective, Haden et al. (2009, pg. 1052) establish and 

provide a definition for green management: 

 

“Green management is the organization-wide process of applying 

innovation to achieve sustainability, waste reduction, social 

responsibility, and a competitive advantage via continuous learning 

and development and by embracing environmental goals and 

strategies that are fully integrated with the goals and strategies of the 

organization”. 

 

      The above definition shows that a green approach to management 

contributes to sustainability, minimization of waste types, including 

plastic, paper, hazardous and organic, as well as social development 

through new and innovative tactics. Such innovations can lead to 

improved competitive advantage, which can for example, be achieved by 

means of improved resource efficiency, minimization of costs and 

satisfaction of the public.  
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      Sustainability, as mentioned previously, is related to the pillars of green 

management. Svensson and Wagner (2012, pg. 544) describe sustainability 

as “a company‟s or an organization‟s efforts to manage (minimize and 

optimize) its impact on Earth‟s life and eco-systems (i.e., E-footprint) and 

its whole business network (i.e., Total E-Footprint)”.  In general, nations 

and businesses globally have started to make effort and work towards 

becoming more sustainable by trying to minimize the harmful impacts on 

the future and the depletion of resources (Mensah, 2019). These include the 

reduction of plastics, combating climate change, the use of clean energy, 

conserving water and purchasing greener products (Han et al., 2009; Jang et 

al., 2017; Jang and Zheng, 2020). Applying green practices can have 

positive effects, both environmental and economical. From an 

environmental perspective, it is expected that minimizing wastes for 

example will contribute to environmental protection. Economically, the 

business can reduce costs due to managing its resource usage (Juliao et al., 

2018; Singjai et al., 2018).  

 

1.1 Green management theories 

 

     In the academic world, there are multiple theories that have been used by 

scholars to study green and sustainable management. Of the most common 

are institutional theory (Gautheir, 2013; Glover et al., 2014; Raab et al., 

2018; Gupta and Gupta, 2021), resource dependency theory (Foerstl et al., 

2015; Al-Shaer and Zaman, 2018; Rossignoli and Lionzo, 2018), resource-

based view (Darcy et al., 2014; Barrutia and Echebarria, 2015; Savino and 

Shafiq, 2018; Arda et al., 2021), stakeholder theory (Frynas and Yamahaki, 

2013; Horisch et al., 2014; Montiel and Delgado-Ceballos, 2014; Vilchez et 

al., 2017; Schaltegger et al., 2017; Freudenreich et al., 2020) and the theory 

of planned behavior (Chou et al., 2012; Jang et al., 2015; Chung, 2016; 

Shen, 2017; Tommasetti et al., 2018; Salzbery, 2019), which are explained 

in Table 1. 

 

 

 

 

 

 

 



 
 

 
 )483( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

Table 1 

Major theories in green and sustainability management 

  

      Resource dependency and Resource-based theories claim that the 

acquisition of different resources, including financial, human or 

information, can facilitate the achievement of certain goals. Institutional 

and stakeholder theories mainly revolve around the concept of internal 

and external influence to promote organizational change. Lastly, the TPB 

studies the attitudes and behaviors of people and how such variables affect 

their perceptions and decision making. The studies in Table 1 have set out 

to further understand sustainability practices or implementation, examples 

of which include, how stakeholder pressures may influence the adoption 

of environmental practices (Vilchez et al., 2017). Others include 

sustainable supply chains (Foerstl et al., 2015) and sustainable productions 

(Savino and Shafiq, 2018). In addition, research also investigates 

managers‟ (Chou et al., 2012; Salzbery, 2019) and consumers‟ (Chung, 

2016; Shen, 2017) attitudes towards green adoption and consumption, 

respectively. Another study considers whether the existence of resources 

leads to sustainability planning (Barrutia and Echebarria, 2015).   

 

      These studies confirm that green and sustainability management are 

topics of attention, there is room and opportunity to yet understand how 

Theory Meaning 

Institutional 

theory 

 

How organizations choose to behave or respond to 

external/social pressures (DiMaggio and Powell, 

1983). 

Resource dependency 

theory 

Explains how external resources, which contribute to 

organizational success, can influence organizational 

behaviors (Pfeffer and Salancik, 1978). 

Resource-based 

view (RBV) 

Competitive advantage and long-term success depend on 

a firm‟s acquisition of unique and valuable resources 

(Barney, 1991) 

Stakeholder 

theory 

A stakeholder is one that can affect or is affected by the 

achievement of the organization's objectives. Firms 

should manage for stakeholders for ultimate value 

creation (Freeman, 1984) 

Theory of planned 

behavior (TPB) 

Intentions to carry out a behavior can be predicted by 

studying attitudes, subjective norms and perceived 

behavioral control (Ajzen, 1991). 
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businesses can practically engage in sustainable development (Mensah 

and Enu-Kwesi, 2018; Mensah, 2019), which is considered a challenging 

task. In specific, research is required into which stakeholders are 

considered important and how each of these stakeholders can help in 

implementing and achieving environmental targets through stakeholder 

engagement. Other lens, from a theoretical perspective, such as resource 

theories or behavioral theory (TPB), will not allow for the further 

exploration and in-depth understanding of how the stakeholder approach 

and salience theory can be utilized for facilitating and achieving 

environmental sustainability in Egyptian restaurants. For this reason, this 

study chooses to adopt the stakeholder ideology. 

 

The inclusion and participation of stakeholders i.e., stakeholder engagement, 

is common in environmentally sustainable research (Horisch et al., 2014; 

Montiel and Delgado-Ceballos, 2014; Chan and Hsu, 2016; Vilchez et al., 

2017) and in adopting sustainable practices (Haleem et al., 2022). It can also 

have positive effects on a firm‟s sustainable performance (Strand et al., 

2015; Silva et al., 2019). Delivering value to firm stakeholders is one of the 

major outcomes when implementing sustainability objectives (Upward and 

Jones 2016; Schaltegger et al., 2017; Ludeke-Freund and Dembek, 2017). 

Freudenreich et al. (2020) presume stakeholder co-operation contributes to 

the achievement of sustainability objectives by means of supplying 

important resources. Meixell and Luoma (2015) claim that stakeholders can 

highly direct firms to apply sustainable supply chain practices. In fact, the 

authors put forth that different stakeholder groups have varying influence on 

supply chain decisions, such as purchasing, product design, packaging, 

logistics, etc. 

 

      Concerning stakeholder groups, Byrd (2007) outlines present and future 

visitors, as well as host communities, as important stakeholders in 

sustainable tourism. Mbasera (2015) recommends hotels in Zimbabwe and 

South Africa to educate consumers and employees concerning 

environmental issues, while suppliers are provided with environmental 

knowledge in order to provide relevant products and services. Roxas et al. 

(2020) develop a framework of tourism stakeholders to include community, 

local & national government, businesses and international bodies (tourism 

organizations). From their case study, Fliaster and Kolloch (2017) claim that 

external stakeholders, including governments, communities and regulators 
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not only affect the adoption of a green innovation project, but actively 

engage with other stakeholders to further impact the focal organization. The 

authors confirm the importance of acknowledging the invisible relationships 

between stakeholders and their relative impact. This means that the focal 

organization should be wary of the network ties between stakeholders and 

how such relationships can affect it.  

 

      For example, Vilchez et al. (2017) advocate that stakeholders, including 

suppliers, employees, government and media, shape firm management in 

terms of the environmental practices to be adopted. Another study by 

Thomas et al. (2022) argues that in Italy, non-contractual stakeholders, 

including universities, community and competitors have higher effects, than 

contractual ones, on SMEs‟ decision to adopt green innovative strategies, 

although excluding employee influence. Seroka-Stolka and Fijorek (2020) 

specifically find that governments/regulators, top management and 

shareholders had the highest impact on a firm‟s proactive environmental 

strategy within the food industry and others, while Sanchez-Medina et al. 

(2016) state the community drives hotels to adopt environmental measures 

in Mexico. These studies show that stakeholders can drive a firm to adopt 

green measures, presumably through influence or pressure.  

 

1.2 Green management in hospitality  

 

     Green hospitality includes products and services provided by green 

hotels and restaurants (Jang et al., 2011; Han, 2015; Line et al., 2016; Han, 

2020), which are becoming common in the hospitality and tourism 

industries (Joshua et al., 2022). Green restaurant aim to provide consumers 

with greener foods while minimizing their harm to the environment, such as 

managing their waste and reducing the use of disposables (Line et al., 2016). 

Kim et al. (2017, pg. 236) explain that “a green practice is a value-added 

business strategy that benefits a hospitality operation that engages in 

environmental protection initiatives”. The authors conclude that green 

measures are not only a means of merely environmental preservation, but 

also a way of gaining competitive advantage, which is also supported by 

Miles and Covin (2000) and Jones et al. (2014). Such studies are claiming 

that hospitality firms may be choosing to adopt sustainability criteria for 

specific business reasons, presumably such as cost savings, due to the 

efficient use of resources and being distinguished in the market by offering 
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greener products. Accordingly, some hospitality organizations integrate 

sustainable activities to achieve business success.  

 

     The benefits from adopting environmentally sustainable practices have 

been reported in prior hospitality industry studies including better customer 

satisfaction, company reputation, competitiveness and firm performance 

(Bagur-Femenías et al., 2013; Alonso-Almeida et al., 2018; Yi et al., 2018; 

Merli et al., 2019). Mbasera (2015) also states that hotels in Africa can 

reduce their costs by using resources efficiently and the ability to engage in 

mitigating environmental harm.  

 

     The hotel sector has been given much more attention in academic 

research where Sharma et al. (2020) state that eco-innovation research, 

including green certifications, green consumerism, environmental strategy, 

etc. concerning hotels, from 1998-2018, constitutes 56% of articles, while 

restaurants were found to be only 17%. Since this sector is already 

progressing in its environmental agenda, the next section will instead focus 

on the restaurant sector and its harm on the environment.  

 

2. Restaurants’ Environmental Impact 

 

     Although most restaurant businesses are considered SMEs, they are 

considered to have a high impact on the environment and therefore, should 

not neglect focusing on its protection (Wang et al., 2013). Park et al. (2021) 

argue that restaurant environmental impact is critically high. In fact, both 

the environment and people are affected negatively (Filimonau et al., 2017; 

Salzberg et al., 2019). Restaurant operations consume high levels of 

resources, both renewable and non-renewable, and contribute to the overall 

generation of waste (McAdams et al., 2019; Baloglu et al., 2020; Lang et al., 

2020), thereby causing environmental degradation.  

     Energy consumption is one of the issues that causes environmental harm 

in the restaurant industry. Baloglu et al. (2020) claim that restaurants have 

to bear costly utility bills due to gas and power needed to carry out their 

operations. In fact, Ioannidis et al. (2021) find that hospitality firms 

focusing on reuse, reduce and recycling strategies can have financial 

advantages, where efficient use of water and energy will lead to a reduction 

in utility bills. In addition, restaurants use high levels of energy within their 

operations (Hu et al., 2013; Lee et al., 2020) which is needed for cooling, 
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heating, ventilating and air condition (HVAC), storage, cooking and 

required transportation (Jeong and Jang, 2010; Schubert et al., 2010). 

Dewald et al. (2014) argue that restaurants are high consumers of energy, 

claiming it to be 2.5 more times than other businesses, where Wang et al. 

(2013) find that the inefficient use of energy in equipment results in 

generating carbon dioxide emissions in Taiwan.  

 

     Food waste is another aspect posing concerns in the hospitality industry. 

Food waste generated from cooked meals is around 7-24% (Katajajuuri et 

al., 2014) and 45-65% during food preparation (Filimonau et al., 2019). 

Food waste and loss have negative environmental consequences, such as the 

generation of greenhouse gas (GHG) emissions (Lang et al., 2020), 

contribution to climate change (Chauhan et al., 2021), high use of water and 

energy for food production (Cuellar and Webber, 2010; Lang et al., 2020), 

as well as economic and social related issues (Principato et al., 2018; Baul et 

al., 2021; Chalak et al., 2021) such as increasing poverty rates. Sakaguchi et 

al. (2018) and Dhir et al. (2020) advocate that stakeholders including 

governments, communities, consumers and employees can be both 

attributed to the contribution of food waste and are able as well to minimize 

it.  

      In most cases however, restaurants deter any concern towards adopting 

environmental action, because they find their impact to be negligible or not 

worthy of tackling (Gössling, 2002; Legrand et al., 2010; Kasim and Ismail; 

2012). Restaurants tend to disregard taking action towards preserving the 

environment for a few reasons. Firstly, some restaurants believe that since 

their overall size is comparatively smaller than other businesses in the 

hospitality industry, namely the lodging sector, then the harm resultant from 

their operations is somehow contained (Kasim and Ismail, 2012). This 

means restaurant management feel that their businesses are not harmful like 

other large-scale businesses, i.e., hotels, where it is likely that their 

contribution to environmental degradation isn‟t as high.  

     Secondly, restaurants may not prioritize environmental conservation due 

to required capital (Iaquinto, 2014; Perramon et al., 2014; Cantele and 

Cassia, 2020) needed for implementing environmental systems, investing in 

specific machinery, procuring green products and training for staff. Other 

reasons can be inadequate knowledge of to go green as well as low societal 

pressure to become more environmentally conscient 
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2.1 Green restaurants  

 

     A green restaurant is one that implements green measures such as a 

recycling process, engaging in waste management reduction, providing 

green foods or practicing efficient energy and water management (Jang et 

al., 2011). Lorenzini defines green restaurants as (1994, pg. 119) “new or 

renovated structures designed, constructed, operated, and demolished in an 

environmentally-friendly and energy-efficient manner”. The author explains 

that a green restaurant is initially designed, built, functions and terminated 

(at end of its cycle) with environmental considerations. Also, the Green 

Restaurant Association (GRA) outlines green practices in various 

dimensions such as water, energy management, waste and recycling, 

sustainable foods, reusables and disposables, sustainable goods & building 

materials, chemical & pollution reduction, transparency & education (Green 

Restaurant Association, 2021). 

      To date, green restaurant studies have given attention to unfolding the 

dynamics of green consumers or on further understanding the variables 

affecting management decisions to adopt green measures. However, the 

majority of these studies are consumer-based and their aim is to understand 

consumer perceptions, attitudes, behaviors and intentions towards green 

restaurants. Such studies have explored several concepts including 

consumer preference towards green products/services, consumer‟s 

willingness to pay (WTP) a premium for green products/services and 

consumer intention to patronize green restaurants. Studies in this category, 

as well, have been conducted to profile the “green” consumer using factors 

such as gender, income, age, etc. For example, when it comes to gender, 

some studies have shown that females are more concerned about 

environmental issues and can engage in more ecological behaviors, than 

their male counterparts. Even though this claim was rejected by Hu et al. 

(2010), perhaps due to cultural differences i.e., Taiwan, it is however, 

supported by others including Szuchnicki (2009), Schubert et al. (2010), 

DiPietro et al. (2013a), Hu (2015), Kwok et al. (2016), Namkung and Jang 

(2017) and Sarmiento and Hanandeh (2018).  

      The other perspective taken in green restaurant studies, yet not as 

dominant as the consumer category, are managerially-based. These studies 

analyze management green attitudes, as well as what drives them to adopt 

such practices. For example, Jang et al. (2017) claim that managers‟ 
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environmental values and leadership have positive influence on a 

restaurant‟s environmental sustainability in the US. This means that social 

criteria, i.e., stakeholder considerations, are taken into account and are 

related to the adoption of environmental criteria. This is supported by Raab 

et al. (2018), where it is found that social pressures (i.e., subjective norms) 

from suppliers and customers, highly guide a manager‟s intension to adopt 

green criteria as well as external pressures by similar groups, including 

competitors and policy makers in Spain (Perramon et al., 2014). In terms of 

motivations, Baloglu et al. (2020) state that managers in the US implement 

green practices mainly to achieve cost reductions, improved image and 

enhance employee satisfaction. Similar findings were put forth by Saleh and 

Elsaied (2018), advocating that managers of international quick service 

restaurants in Egypt choose to adopt green practices (energy and waste 

management) to improve customer satisfaction and the restaurant‟s image. 

2.2 Green restaurant attributes 

 

      There are certain characteristics which form a green restaurant and how 

it is likely to operate. A few studies have highlighted the attributes that 

constitute a green restaurant (Choi and Parsa, 2006; Legrand et al., 2010; 

Wang et al., 2013; Kwok et al., 2016; Park et al., 2021) such as the ones 

found in Table 2.  

Table 2 

Green Restaurant Indicators 

Source Category Example of Indicators 

(Choi and Parsa, 

2006; Hu, 2015; 

Kwok et al., 

2016; Teng and 

Wu, 2019; Park 

et al., 2021) 

Food-focused attributes 

 

 Organic foods (free from 

pesticides & fertilizers). 

 Locally grown. 

Environment-focused attributes  

(3Rs – reduce, reuse, recycle & 

two Es – energy & efficiency) 

 Recycled materials 

(paper, plates, containers, 

etc.) 

 Use of renewable energy 

sources such as solar 

power. 

 Chemically-safe 

materials. 

 Energy-efficient bulbs, 
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Source Category Example of Indicators 

equipment. 

 Low-flow toilets, sensor 

faucets. 

Administration-focused 

 attributes 

 Green certification. 

 Employee training. 

 Community activities. 

Legrand et al., 

(2010) 

Sustainable Sitting, Design, and 

Construction 

 Environmental impact 

assessment carried out 

for site. 

 Building materials: 

certain percentage locally 

sourced, recyclable, non-

toxic, environmentally 

certified. 

 Gardening of area. 

Energy and  

Waste 

 Aim to use renewable 

energy sources. 

 Reduce, reuse & recycle 

approach for staff & 

suppliers. 

 Avoid plastics. 

 Organic waste 

composted or reused. 

 Paper, oil, etc. recycled. 

Corporate Social Responsibility  Support given to local 

community by provision 

of resources. 

 Guests & employees are 

educated about the 

environment. 

 Engagement with 

industry associations 

related to sustainability. 
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Source Category Example of Indicators 

Sustainable Food and Beverage 

Model 

 Percentage of organic, 

local, seasonal foods. 

 Special diet served for 

allergic people. 

 Menu labeling in terms 

of fat or „gluten-free‟. 

 The Menu is used to 

advertise sustainable 

activities. 

Wang et al. 

(2013) 

Green Foods  

(material) 

 

Green food procurement: 

 Local, seasonal foods. 

 Organic certified foods. 

 Avoiding foods that have 

expired i.e., out of shelf 

life. 

 Green menu planning and 

cooking: 

 Healthy meals prepared 

(less fat, sugar, salt, etc.) 

 Fried dishes don‟t exceed 

20%. 

 Dishes are made up of 

more fruits & vegetables 

than meats. 

 Turning off cooking 

hoods when not needed 

and avoid wasting food 

items. 

 Green package for takeout: 

 Safe packaging material 

for reheating. 

 Use of recyclable or 

biodegradable packaging. 

 Avoid polystyrene. 

 

 

Green environment and 

equipment  

(environment) 

 

Green kitchen environment: 

 Regular maintenance of 

equipment. 

 Grease interceptors to 

avoid exhaust pollution. 

 Replacing equipment 

with energy-saving ones. 



 
 

 
 )492( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

Source Category Example of Indicators 

 Green dining environment: 

 Lighting bulbs are 

energy-efficient. 

 No smoking inside 

outlet. 

 Water-saving faucets. 

 Use of sunlight. 

 Green cleaning and post-

treatment: 

 Recycling & segregation 

of waste. 

 Compost kitchen waste 

 Eco-friendly detergents. 

 Recycling of hazardous 

waste. 

 

 

 

Green management and social 

responsibility (people) 

Green management policy: 

 Avoid disposable 

tableware. 

 Training for employees. 

 Advertising energy-

saving posters. 

 Market green concepts. 

 Green customer education: 

 Encouraging customers 

to take away leftovers. 

 Poster to encourage 

customers to be green. 

 Rewarding policy for 

customers for green 

behaviors. 

 Green corporation social 

responsibility: 

 Consumer education. 

 Participate in 

community, healthy, 

environmental activities. 

 

      In the practical world, there are examples of pioneer food 

establishments implementing green measures. Top global chains include 

McDonald‟s, Subway, Starbucks, Pizza Hut, Taco Bell and many more 

(Spyrou, 2021). For example, Starbucks is known for using energy 

efficient lighting bulbs, environmentally friendly packaging and 
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equipment which utilizes and optimizes water usage (Jeong and Jang, 

2010; Jeong et al., 2014). Hu (2015) writes that Subway opened its first 

LEED certified green restaurant in 2007, aiming to lower carbon 

pollution, manage the use of energy and water, resulting in a 60% 

decrease in utility bills. Others have also made efforts to reduce their 

carbon footprint in their supply chains (Shaik, n.d.). For example, 

Chipotle Mexican Grill tries to use more plant-based ingredients and 

organic foods, with their slogan “Food with integrity” (Guest Author, 

2021). Domino‟s uses packaging that is completely recyclable. In other 

countries such as the UK, Silo restaurant sources food from local suppliers 

and composts waste on site (Joyce, 2021). According to Joyce (2021), 

Haoma in Bangkok uses kitchen waste as food for fish or as fertilizers and 

collects rainwater to be used later, while Corrutela in Brazil also focuses 

on providing local foods and avoids the use of plastic by engaging in bulk 

purchases. In Egypt, there are some local restaurants that engage in 

sustainable and non-plastic packaging and materials, such as straws, take-

away bags, cups, etc. The implementation of green practices in restaurants 

has certain advantages. In their discussion on the dynamics of green 

restaurant patrons, Hu et al. (2010) have concluded that green practices 

could help a restaurant gain competitive advantage, build consumers‟ 

loyalty, and improve brand image (Dipietro et al., 2013; Hu, 2015; Jang et 

al., 2015). It has even been determined that communicating the 

implementation of green practices to employees may result in increased 

employee satisfaction and commitment to the organization, which in turn, 

may lead to better service and increased customer satisfaction, especially 

in a service-oriented business (Schubert et al., 2010; Dipietro et al., 2013). 

 

3. Hospitality in Egypt 

 

      Egypt, located in Northern Africa with a population of 104, 258, 000 

people, is categorized by The International Monetary Fund (IMF) as a 

developing country because of its economic performance (WorldData, 

2022). To be more specific, according to the World Bank for example, in 

2021, Egypt‟s GDP is 404 billion, GDP per capita is around $3900, with 

annual GDP growth of 3.3%. The World Bank also writes that the Central 

Bank of Egypt (CBE) depreciated the exchange rate in 2022 around 16% to 

combat the net exports deficit while inflation in February 2022 has risen to 

8.8%. Such figures show that nations such as Egypt are facing difficulty, 
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from an economic perspective, where the engagement and adoption of 

environmental practices is presumably of less importance.  

 

      Concerning local tourism in Egypt, it contributes on average around 

15% to Egypt‟s GDP (Abu Zaid, 2021), with generated income of $13 

billion in 2019, according to the Central Agency for Public Mobilization 

and Statistics (CAPMAS, 2020). Also, the United Nations World Tourism 

Organization (UNWTO) declares that the sector employs around 2.5 million 

people, which is represented by 9.5% of total employment (Zaineldine, 

2020). Concerning the lodging sector in Egypt, there are 1,410 hotels 

(CEIC, n.d.), with an average of 205,000 hotel rooms (Abu Zaid, 2021). For 

the restaurant sector, in 2019, there were around 40, 605 outlets, with 

generated sales of $7.5 billion (United States Department of Agriculture, 

2020), which has increased from $4.6 billion in 2017 (Elshaer, 2022).  

   

      Egypt has started to pave its way towards sustainability, including 

the embedment of green measures. In 2016, the Ministry of Planning and 

Economic Development in Egypt has developed the Egypt Vision 2030 

Sustainable Development Plan. This initiative parallels the United 

Nation‟s Sustainable Development Goals (UN SDGs), incorporating the 

dimensions of economic, social and environmental sustainability. For the 

tourism industry, the Ministry of Tourism has established the Green Star 

Hotel Program in 2015 to guide local hotels all over Egypt on 

sustainable matters by offering green certification. Hotels are rated and 

therefore certified according to their environmental standpoint, where El 

Demerdash (2019) confirms that 29% of hotels in Egypt are certified as 

green hotels. Similar to other contexts, environmental management in 

restaurant businesses is poorly studied, unlike the hotel sector.  

 

      Hotel studies focused on Egypt include El Demerdash and Mohamed 

(2013), Abou Kamar (2017) El Demerdash (2019), Abduelhassan and 

Elsayed (2020) Sobaih et al. (2020), Soliman (2020), Eid et al. (2021), Rady 

et al. (2021). Restaurant studies however only include Saad and Raslan 

(2017), Saleh and Elsaied (2018), Abbas and Hussien (2021). Also, from a 

governmental perspective, Egypt has already started giving attention to 

hotels, in terms of their environmental sustainability. This has created a gap 

for the restaurant industry with no guidelines provided on how this sector 

can be more environmentally conscious. In addition, earlier studies have not 
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been able to highlight, in-depth, the major obstacles hindering the 

application of green practices nor the necessitated stakeholder entities 

required to influence such an implementation. Different stakeholders can 

have the ability to carry out a certain task, for example, the provision of a 

resource, in order to facilitate and progress the adoption of environmental 

measures within business operations. In specific, research is required into 

which stakeholders are considered important and how each of these 

stakeholders can help in implementing and achieving environmental targets 

through stakeholder engagement. Other lens, from a theoretical perspective, 

such as resource theories or behavioral theory (TPB), will not allow for the 

further exploration and in-depth understanding of how the stakeholder 

approach and salience theory can be utilized for facilitating and achieving 

environmental sustainability in Egyptian restaurants. For this reason, this 

study chooses to adopt the stakeholder ideology and not other academic 

theories. 

 

4. Stakeholder Theory  

 

      Any business is said to have both an internal and external environment, 

where both have tremendous effects on its long-term survival. Businesses 

constantly search for ways to sustain themselves in their relative market and 

one common approach adopted is engaging in the art of sustained strategic 

management. Planning for the future entails satisfying and adhering to the 

demands and requests of the relevant entities which businesses are 

continuously interacting with (Freeman, 2010). These entities are deemed 

crucial, where it is believed that businesses more than ever, cannot afford to 

survive without their existence. Hence, management adopt innovative 

strategies to tackle stakeholder claims, with regard to the current 

organizational lifecycle stage (Jawahar and McLaughlin, 2001). This means 

it is necessitated that those businesses carefully acknowledge such parties, 

address their requirements and optimally satisfy their interests.  

 

     Freeman (1984) establishes the initial concept of stakeholder theory, 

explaining that stakeholders represent entities that affect or are affected by 

organizational objectives. The author graphically shows groups of 

stakeholders, in relation to the focal firm i.e., organization, namely through 

a stakeholder map. Figure 1 shows the original stakeholder model. 
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Figure 1 The original stakeholder model (Freeman, 1984) 

 

Adapted from: Fassin (2009) 

 

      Some of the traditional depictions of stakeholders include having 

interest in firm activities (Clarkson, 1995) or stake (Carroll, 1989) with 

possible influence (Savage et al., 1991), are internal vs. external to the firm 

(Freeman, 2003), normative vs. derivative (Philips, 2003) where the former 

has a legitimate claim, while the latter may have the ability to affect 

normative stakeholders. Most articulations in stakeholder literature present 

the concept of legitimate claims and an existence of a degree of influence 

(Freeman, 1984; Cornell and Shapiro; 1987; Freeman and Evan, 1990; 

Savage et al., 1991; Hill and Jones, 1992; Brenner, 1993; Clarkson, 1995; 

Mitchell et al., 1997; Phillips, 2003; Fassin, 2009; Miles, 2017). Indeed, it is 

precisely highlighted that a relationship exists between the firm and its 

stakeholders, as defined by Thompson et al. (1991). 

 

      For example, Fassin (2009) identifies three categories, namely 

stakeholders, stakewatchers (protect stakeholders‟ interests) and 

stakekeepers (may influence previous types), shown in Figure 2. This model 

arranges stakeholder groups differently and categorizes them into 

stakeholders (real stakeholders, such as customers), stakewatchers (don‟t 

have a real stake in organization, yet can protect interests of real 

stakeholders, such as consumer associations) and stakekeepers (don‟t 

possess a stake either, but can exercise influence, such as the government).  
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Figure 2 The stake model of the firm 

 

 
Adapted from: Fassin (2009) 

 

      It can be seen that governments, suppliers, financiers, customers, 

employees, communities, media, shareholders, NGOs, shareholders, 

competitors, businesses, critics, etc. as stakeholders.  

This shows that many groups can be considered stakeholders meaning that 

firm management will have to attend to multiple, variant, sometimes 

conflicting, stakeholder interests (Phillips and Reichart, 2000; Laplume et 

al., 2008). This is a debate in stakeholder literature known  as “Who or what 

really counts” (Freeman, 1994), where a seminal paper by Mitchell et al. 

(1997) outlines how managers can organize and prioritize stakeholder 

claims; stakeholder salience.  

 

4.1 Stakeholder salience 

 

      Hamidu et al. (2014, pg.6) write that “The whole idea behind 

stakeholder management is to identify stakeholders based on the three 

attributes which defines their power to influence decision making and 

enforce their will, the legitimacy of the claims or rights they possess to 

expect fulfilment from the organization, and the urgent nature in which 

they require the satisfaction of their needs and expectations”. In their 
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seminal paper, Mitchell et al. (1997) explain that stakeholders can be 

powerful, where they have the ability to force others to act in a certain 

way, by use of punishment or incentives. Parent and Deephouse (2007, 

pg.21) define stakeholder power as “the (potential) ability of 

stakeholders to impose their will on a given relationship through 

coercive, utilitarian or normative means”. Coercive power stems from 

the ability to force or restraint physical resources, utilitarian power is 

related to financial resources, while normative power deals with social 

aspects, such as esteem and prestige (Mitchel et al., 1997).  

 

      Suchman (1995, pg. 574) defines legitimacy as “a general perception 

or assumption that the actions of an entity are desirable, proper, or 

appropriate within some socially constructed systems of norms, values 

and beliefs”. In other words, when stakeholders possess legitimacy, it 

means their demands are socially acceptable and correlate with societal 

norms (Mitchell et al., 1997). Ibrahim et al. (2023) argue that businesses 

make efforts to be seen as legitimate, with the purpose of gaining 

important resources from stakeholders. Urgency or urgent stakeholder 

claims are ones that are viewed as “time sensitive” as portrayed by Parent 

and Deephouse (2007) or require immediate attention from managers 

(Laplume et al., 2008). In other words, urgent stakeholders, as described 

by Rowley and Moldoveanu (2003), have critical issues that necessitate 

management response. According to Mitchell et al. (1997), stakeholders 

can exhibit one, two or all three attributes, where a stakeholder possessing 

all three attributes (definitive) would be the most important to 

management i.e., salient. Salience is a subjective matter; managers 

evaluate and rate stakeholders, by ascribing to each group their 

corresponding attributes.  

 

      It should be noted that, due to dynamic environments, stakeholder 

attributes may change and, therefore, their initial categorization made by 

management is not static (Mitchell et al., 1997) nor fixed (Magness, 2008). 

Some stakeholders  

      May disappear by time and others may become more significant and of 

interest to managers (Ali, 2017). The emergence of COVID-19 may have 

forced hospitality businesses give more attention to their suppliers, 

consumers and employees, as well as governments. The effect of such a 

pandemic on business operations and products has forced such businesses to 
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focus on certain stakeholders more than others. For example, consumers 

were given more attention by offering products and services that they feel 

safe to consume, such as the use of disposable items (Magdy, 2020). This 

results in organizations giving more focus to their suppliers, in terms of the 

products produced and provided. Also, employees were also given high 

attention of how to perform their tasks, during such an event.  

 

4.2 Stakeholder influence and networks 

 

      Earlier stakeholder maps illustrated stakeholder relations with the firm 

as one-to-one (Freeman, 1984; Freeman, 2003), referred to as dyadic or hub-

and-spoke. However, considered a significant contribution to understanding 

stakeholder relationships, Rowley (1997) argues, with reference to social 

networks, that stakeholders of a firm exist in a network, where in some 

cases, each stakeholder has a different network of their own, as shown in 

Figure 3. Stakeholders are assumed to be engaged in relationships with each 

other, where Freeman and Evan (1990, pg. 354) explain the stakeholder 

arena as “a series of multilateral contracts among stakeholders”. Boaventura 

et al. (2020) argue that stakeholders do have an effect on firm behavior, 

which presumably leads to value creation. 

 

Figure 3 Network structures: patterns of relationships 

 

 

 
 

Adapted from: Rowley (1997) 
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      The existence of stakeholder networks confirms possible interactions 

between stakeholders, which signals stakeholder influence on firms. 

Svendsen and Laberge (2005) argue that strong relationships between 

network members, built on understanding and trust, are key to an 

organization‟s long-term sustainability, since such entities exist in open 

systems; dealing with many actors in the external environment. Since firm 

stakeholders likely exist in a network, as argued above, another study about 

stakeholder interactions, namely stakeholder multiplicity (Neville and 

Menguc, 2006) provides critical insights. According to the authors, 

stakeholder interactions can result in either positive outcomes, in the case of 

complementary, synergistic or alliance formulation, or negative 

consequences, where claims may be conflicting. This conception promotes 

the salience model, where the authors argue that the effect of combined 

stakeholder claims should be acknowledged, rather than perceiving them 

individually (Neville and Menguc, 2006). Their work also supports the idea 

that in some cases, claims of certain stakeholders, who are deemed of 

higher salience, e.g., the government, can support claims of other less 

salient stakeholders (customers) where, in turn, managers may need to pay 

attention to these parties as well. 

 

      However, Chan and Hsu (2016) write that there is little research aimed 

at highlighting the links between stakeholders of hospitality businesses and 

environmental management. In fact, empirical research concerning the 

effect of stakeholder engagement on the development of environmental 

sustainability strategies has been understudied. Sharma et al. (2020) call for 

research into understanding the relevance of important stakeholders, such as 

governments, suppliers, NGOs, in adopting eco-innovative measures while 

Haleem et al. (2022) recommend research is required into how stakeholders 

can pressure firms, within the service industry, to adopt environmental 

strategies. Kaur et al. (2022) suggest further exploration in terms of the role 

of crucial stakeholders, including the media and NGOs, which are deemed 

important for a restaurant's environmental and social objectives.  

 

      In addition, Hillman and Keim (2001) confirm that building 

relationships with stakeholders, such as employees, customers, suppliers and 

communities increases and sustains an organization‟s competitive 

advantage. Initially though, stakeholder groups must be outlined, as Damian 

et al. (2022, pg. 518) write “To get an effective stakeholder engagement, all 
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the relevant stakeholders must be identified early in the process. This calls 

for a systematic approach to define and identify stakeholders in different 

contexts”. In addition, Harrison et al. (2015) assert that value among 

stakeholders is not clear and needs further research to be more understood. 

The authors specifically question how stakeholders perceive value and what 

it means to them. In terms of stakeholder salience, Neville and Menguc 

(2006) suggest research to consider how the combination of one salience 

attribute with another, each possessed by a different stakeholder, may affect 

the organization.  

 

      According to all the above claims, it is presumed that stakeholders, 

jointly and collectively, can influence restaurants in Egypt, from a green 

management perspective. If stakeholders are accorded salience by 

management, where they are prioritized or viewed as important, it means 

such stakeholders can have some degree. Jang et al. (2017, pg.102) confirm 

that a “stakeholder is also a central variable in corporate environmental 

strategies; however, limited studies have focused on the effect of 

stakeholder engagement on the implementation of environmental strategies 

and practices”. Byrd (2007, pg.12) explicitly states that “Without 

stakeholder involvement, the term sustainable development would just be a 

marketing slogan or, at best, a topic for theoretical debate”. This highlight 

supports that the stakeholder lens is well suited and can be highly capable in 

critically understanding the application of green management in the 

Egyptian context. The following figure is a conceptual framework outlining 

these major concepts. 

Figure 4 The study conceptual framework 
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      The figure emphasizes several aspects that have been obtained through a 

comprehensive analysis of the pertinent literature. Firstly, it is assumed that 

consumers, staff, suppliers, and governments have the potential to assist 

restaurants in adopting environmentally friendly practices. The groups 

mentioned are derived from past studies on green restaurant management 

(Raab et al., 2018; Saleh and Elsaied, 2018; Tan et al., 2018; Cho and Yoo, 

2021; Perrigot et al., 2021). As there is an increasing trend towards green 

consumerism, customers are increasingly conscious (Shin et al., 2019; Cho 

and Yoo, 2021; Maynard et al., 2021) and, in certain instances, willing to 

incur additional costs in order to consume environmentally friendly products 

and services. Furthermore, it was deliberated that consumers have the ability 

to influence the environmentally friendly actions of employees, which can 

be further encouraged by the implementation of green training. Furthermore, 

restaurants are recommended to engage with environmentally conscious 

suppliers if they wish to promote the adoption of sustainable practices, as 

proposed earlier by Chiu and Hsieh (2016) and Shin and Cho (2022). 

Governments are acknowledged for their capacity to exert pressure or 

compel restaurants to adopt environmental measures by enacting laws. 

These stakeholders are considered crucial for the implementation of green 

management due to these reasons. Furthermore, management typically gives 

priority to these particular stakeholders, implying that they possess varying 

degrees of power on organizations. Furthermore, Rowley (1997) posits that 

these stakeholders are interconnected inside a network. The author contends 

that social networks have a superior ability to perceive the stakeholder 

environment, and it is thought that they can effectively address the obstacles 

to adopting environmentally friendly practices in the Egyptian restaurant 

industry.  

 

       In addition, stakeholders are thought to possess the capacity to exert 

influence on restaurant management by virtue of their salient attributes 

(Mitchell et al., 1997), specifically power, legitimacy, or urgency, in order 

to encourage the adoption of environmentally friendly practices. The 

presence of recognized qualities indicates that restaurants are aware of and 

paying attention to these important parties. This implies that restaurants 

have the potential to influence stakeholders who are involved in the 

implementation of environmentally friendly practices. Ultimately, this will 

streamline the implementation of eco-friendly practices and enable 

restaurants to attain their environmental objectives. Moreover, the adoption 
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of these environmentally friendly techniques is thought to promote the 

generation of added value within the Egyptian restaurant sector.  

 

Conclusion  

 

      Sustainability management is a global trend, where currently most 

businesses are making efforts to incorporate appropriate measures to 

become more sustainable. The hospitality industry is not an exception, 

where its sectors such as hotels, try to be innovative in terms of producing 

greener products and services. However, the restaurant sector is lagging 

behind its lodging counterpart, lacking the required framework and means 

on how to become environmental-friendly establishments. Restaurant 

operations harm the environment and given their size in Egypt, a framework 

on how to go green is significantly required. Literature outlines that 

stakeholder engagement can promote the application of green management 

practices. Different stakeholders, through their acquired salience attributes 

of power, legitimacy or urgency, can influence restaurants to a certain 

degree in environmental protection. In other words, a restaurant‟s 

stakeholder network can promote the adoption of green measures to 

overcome challenges hindering restaurant‟s environmental progression. 

Future research can inquire into outlining a restaurants‟ environmental 

stakeholder groups. Also, studies can investigate how such groups, 

according to their salience attributes, can help the restaurant industry meet 

its environmental objectives. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 )504( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

References 

Abbas, T. and Hussien, F. (2021). The effects of green supply chain 

management practices on firm performance: Empirical evidence 

from restaurants in Egypt. Tourism and Hospitality Research, 21(3), 

358-373. DOI: 10.1177/14673584211011717 

Aboshady, A. (2019). Zooba is officially making the world a better place. 

Identity. https://identity-mag.com/zooba-officially-going-100-

plastic-free/ 

Abou Kamar, M. (2017). Food Waste in Three-Star Hotels in Egypt: 

Quantification and Potential for Reduction. International Journal of 

Heritage, Tourism and Hospitality, 11(2/2).  

Abuelhassan, A. and Elsayed, Y. (2020). The impact of employee green 

training on hotel environmental performance in the Egyptian hotels. 

International Journal on Recent Trends in Business and Tourism, 

4(1), 24-33.  

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior 

and Human Decision Processes, 50(2), 179-211. 

https://doi.org/10.1016/0749-5978(91)90020-T 

Ali, M. (2017). Stakeholder Salience for Stakeholder Firms: An Attempt to 

Reframe an Important Heuristic Device. Journal of Business Ethics, 

144, 153–168. 

Alonso-Almeida, M., Bagur-Femen.as, L., Llach, J., Perramon, J. (2018). 

Sustainability in small tourist businesses: the link between initiatives 

and performance. Current Issues in Tourism, 21 (1), 1–20. 

https://doi.org/10.1080/13683500.2015.1066764. 

Al-Shaer, H. and Zaman, M. (2018). Credibility of sustainability reports: 

The contribution of audit committees. Journal of supply chain 

management, 27(7), 973-986. https://doi.org/10.1002/bse.2046 

Arda, O., Montabon, F., Tatoglu, E., Golgeci, I., Zaim, S. (2021). Toward a 

holistic understanding of sustainability in corporations: Resource-

based view of sustainable supply chain management. Supply Chain 

Management. DOI 10.1108/SCM-08-2021-0385. 

Ashraf, M., Hou, F., Kim, W., Ahmad, W., Ashraf, R. (2019). Modeling 

tourists' visiting intentions toward eco‐ friendly destinations: 

Implications for sustainable tourism operators. Business Strategy 

and Environment, 29(1), 54-71. https://doi.org/10.1002/bse.2350 

Bagur-Femenias, L.; Llach, J.; Alonso-Almeida, M.M. (2013). Is the 

adoption of environmental practice a strategic decision for small 

https://identity-mag.com/zooba-officially-going-100-plastic-free/
https://identity-mag.com/zooba-officially-going-100-plastic-free/
https://doi.org/10.1016/0749-5978(91)90020-T
https://link.springer.com/journal/10551
https://doi.org/10.1080/13683500.2015.1066764
https://doi.org/10.1002/bse.2046
https://www-emerald-com.libaccess.hud.ac.uk/insight/publication/issn/1359-8546
https://www-emerald-com.libaccess.hud.ac.uk/insight/publication/issn/1359-8546
https://doi.org/10.1002/bse.2350


 
 

 
 )505( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

service companies? An empirical approach. Management Decision, 

51 (1), 41–62. doi: 10.1108/00251741311291300.  

Baloglu, S., Raab, C., Malek, K. (2020). Organizational Motivations for 

Green Practices in Casual Restaurants. International Journal of 

Hospitality & Tourism Administration, 1-20. 

https://doi.org/10.1080/15256480.2020.1746216 

Barney, J. (1991). Firm resources and sustained competitive advantage. 

Journal of Management, 17 (1), 99–120. 

Barrutia, J. and Echebarria, c. (2015). Resource-based view of 

sustainability engagement. Global Environmental Change, 70-82. 

https://doi.org/10.1016/j.gloenvcha.2015.06.009 

Boaventura, J., Bosse, D., Cunha de Mascena, K., Sarturi, G. (2020). Value 

distribution to stakeholders: The influence of stakeholder power and 

strategic importance in public firms. Long Range Planning, 53, 1-18. 

https://doi.org/10.1016/j.lrp.2019.05.003 

Bocken, N., Short, S., Rana, P., Evans, S. (2013). A value mapping tool for 

sustainable business modelling. Corporate Governance, 13(5), 482-

497. DOI 10.1108/CG-06-2013-0078 

Brenner, S. (1993). The Stakeholder theory of the firm and organizational 

decision making. Proceedings of the International Association for 

Business and Society, 4, 405-416. 10.5840/iabsproc1993431 

Byrd, E. (2007). Stakeholders in sustainable tourism development and their 

roles: applying stakeholder theory to sustainable tourism 

development. Tourism Review, 62 (2), 6-13. 

https://doi.org/10.1108/16605370780000309 

Cantele, S. and Cassia, F. (2020). Sustainability implementation in 

restaurants: A comprehensive model of drivers, barriers, and 

competitiveness-mediated effects on firm performance. International 

Journal of Hospitality Management, 87, 102510 

https://doi.org/10.1016/j.ijhm.2020.102510 

Carroll, A. (1989). Business and Society: Ethics and Stakeholder 

Management. Cincinnati: South-Western Publishing Company 

Chan, E. and Hsu, C. (2016). Environmental Management Research in 

Hospitality. International Journal of Contemporary Hospitality 

Management, 28 (5), 886-923.doi.org/10.1108/IJCHM-02-2015-

0076 

https://doi.org/10.1080/15256480.2020.1746216
https://www-sciencedirect-com.libaccess.hud.ac.uk/journal/global-environmental-change
https://doi.org/10.1016/j.gloenvcha.2015.06.009
https://doi.org/10.1016/j.lrp.2019.05.003
https://philpapers.org/asearch.pl?pub=3750
https://philpapers.org/asearch.pl?pub=3750
https://philpapers.org/go.pl?id=BRETST-4&proxyId=&u=https%3A%2F%2Fdx.doi.org%2F10.5840%2Fiabsproc1993431
https://doi.org/10.1016/j.ijhm.2020.102510


 
 

 
 )506( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

Chiu, J. and Hsieh, C. (2016). The Impact of Restaurants‟ Green Supply 

Chain Practices on Firm Performance. Sustainability, 8 (42), 1-14. 

doi:10.3390/su8010042 

Cho, M. and Yoo, J. (2021). Customer pressure and restaurant employee 

green creative behavior: serial mediation effects of restaurant ethical 

standards and employee green passion. International Journal of 

Contemporary Hospitality Management, 33 (12), 4505-4525. DOI 

10.1108/IJCHM-06-2021-0697. 

Choi, G. and Parsa, H. (2006). Green Practices II. Journal of Foodservice 

Business Research, 9 (4), 41-63. doi: 10.1300/j369v09n04_04. 

Chou, C., Chen, K., Wang, Y. (2012). Green practices in the restaurant 

industry from an innovation adoption perspective: evidence from 

Taiwan  

Chung, K. (2016). Exploring Customers‟ Post-Dining Behavioral 

Intentions Toward Green Restaurants: An Application Of Theory Of 

Planned Behavior. International Journal of Organizational 

Innovation, 9 (1), 119-134.  

Chalak, A., Abou-Daher, C., Chaaban, J., Abiad, M.G. (2016). The global 

economic and regulatory determinants of household food waste 

generation: A cross-country analysis. Waste Management, 48, 418–

422. https://doi.org/10.1016/j.wasman.2015.11.040 

Chauhan, C., Dhir, A., Akram, M., Salo, J. (2021). Food loss and waste in 

food supply chains. A systematic literature review and framework 

development approach. Journal of Cleaner Production, 295, 1-14. 

https://doi.org/10.1016/j.jclepro.2021.126438 

Clarkson, M. (1995). A stakeholder framework for analyzing and 

evaluating corporate social performance. Academy of Management 

Review, 20, 92-117. 

Cornell, B. and Shapiro, A. (1987). Corporate stakeholders and corporate 

finance. Financial Management, 16, 5-14. 

Cuellar, A. and Webber, M. (2010). Wasted food, wasted energy: The 

Embedded energy in food waste in the United States. Environmental 

Science and Technology, 44(16), 6464-6469.   

Damian, I., Navarro, E., Ruiz, F. (2022). Stakeholders‟ perception of the 

sustainability of a tourism destination: a methodological framework 

to find out relationships and similarity of opinions. Tourism review, 

77(2), 515-531. DOI 10.1108/TR-07-2020-0292 

https://doi.org/10.1016/j.wasman.2015.11.040
https://doi.org/10.1016/j.jclepro.2021.126438


 
 

 
 )507( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

Darcy, C., Hill, J., McCabe, T., McGovern, P. A consideration of 

organisational sustainability in the SME context: A resource-based 

view and composite model. European Journal of Training and 

Development, 38(5), 398-414. DOI 10.1108/EJTD-10-2013-0108 

Dewald, B., Bruin, B. and Jang, Y. (2014). US consumer attitudes towards 

“green” restaurants. Anatolia, 25(2), 171-180, 

DOI:10.1080/13032917.2013.839457 

Dhir, A., Talwar, S., Kaur, P., Malibari, A. (2020). Food Waste in 

Hospitality and Food Services: A Systematic Literature Review and 

Framework Development Approach. Journal of Cleaner Production, 

270, 1-16. 

DiMaggio, P. and Powell, W. (1983). The Iron Cage Revisited: Institutional 

Isomorphism and Collective Rationality in Organizational Fields. 

American Sociological Review, 48(2), 147-160 

https://doi.org/10.2307/2095101 

DiPietro, R., Cao, Y. and Partlow, C. (2013). Green Practices in Upscale 

Foodservice Operations-Customer Perceptions and Purchase 

Intentions. International Journal of Contemporary Hospitality 

Management, 25(5), 779-796. doi: 10.1108/IJCHM-May-2012-0082. 

Eid, R., Agag, G., Shehawy, Y. (2021). UNDERSTANDING GUESTS‟ 

INTENTION TO VISIT GREEN HOTELS. Journal of Hospitality 

& Tourism Research, 45(3), 494-528. 

https://doi.org/10.1177/1096348020947800 

Eldemerdash, J. and Mohamed, L. (2013). Exploring Obstacles of 

Employing Environmental Practices: The Case of Egyptian Green 

Hotels. Journal of Human Resources in Hospitality & Tourism, 

12(3), 243-258. DOI: 10.1080/15332845.2013.769140  

ElDemerdash, J. (2019). Millennials' Viewpoints about Sustainable Hotels' 

Practices in Egypt: Promoting Responsible Consumerism. 

International Journal of Humanities and Social Sciences, 13(5).  

Elshaer, A. (2022). Restaurants‟ Response to COVID-19 Pandemic: The 

Realm of Egyptian Independent Restaurants. Journal of Quality 

Assurance in Hospitality & Tourism, 23(3), 716-747. DOI: 

10.1080/1528008X.2021.1911732 

Euromonitor International (2018). Full-Service Restaurants in Egypt. 

https://www.euromonitor.com/consumer-foodservice-in-egypt/report 

Fassin, Y. (2009). The Stakeholder Model Refined. Journal of Business 

Ethics, 84, 113-135. DOI 10.1007/s10551-008-9677-4 

https://www-emerald-com.libaccess.hud.ac.uk/insight/publication/issn/2046-9012
https://www-emerald-com.libaccess.hud.ac.uk/insight/publication/issn/2046-9012
https://doi.org/10.2307/2095101
https://doi.org/10.1177/1096348020947800


 
 

 
 )508( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

Filimonau, V., Fidan, H., Alexieva, I., Dragoev, S., Marinova, D. (2019). 

Restaurant food waste and the determinants of its effective 

management in Bulgaria: An exploratory case study of restaurants in 

Plovdiv. Tourism Management Perspectives, 32, 1-11. 

https://doi.org/10.1016/j.tmp.2019.100577 

Fliaster, A. and Kolloch, M. (2017). Implementation of green innovations – 

The impact of stakeholders and their network relations. R&D 

Management, 47(5), 689-700. https://doi.org/10.1111/radm.12257. 

Foerstl, K., Azadegan, A., Leppelt, T., Hartmann, E. (2015). Drivers of 

Supplier Sustainability: Moving Beyond Compliance to 

Commitment. Journal of Supply Chain Management, 51(1), 67-92. 

https://doi.org/10.1111/jscm.12067 

Freeman, E. (1984). Strategic Management: A Stakeholder Approach. 

Boston: Pitman, 1994. 

Freeman, E. (2010). Managing for Stakeholders: Trade-offs or Value 

Creation. Journal of Business Ethics, 9(6), 7–9 

Freeman, E. and Evan, W. (1990). Corporate governance: A stakeholder 

interpretation. Journal of Behavioral Economics, 19, 337-359. 

Freudenreich, B., Florian Ludeke‑ Freund, F., Schaltegger, S. (2020). 

Stakeholder Theory Perspective on Business Models: Value Creation 

for Sustainability. Journal of Business Ethics, 166, 3-18. 

https://doi.org/10.1007/s10551-019-04112-z 

Frynas, J. Yamahaki, C. (2016) Corporate social responsibility: review and 

roadmap of theoretical perspectives. Business Ethics: A European 

Review, 25(3), 258-285. https://doi.org/10.1111/beer.12115 

Gauthier, J. (2013). Institutional Theory and Corporate Sustainability: 

Determinant Versus Interactive Approaches. Organization 

Management Journal, 2, 86-96. 

https://doi.org/10.1080/15416518.2013.801741. 

Glover, J., Champion, D., Daniels, K., Dainty, A. (2014). An Institutional 

Theory perspective on sustainable practices across the dairy supply 

chain. International Journal of Production Economics, 152, 102-

111.https://doi.org/10.1016/j.ijpe.2013.12.027  

Gossling, S., Garrod, B., Aall, C., Hille, J., Peeters, P. (2011). Food 

management in tourism: reducing tourism's carbon „foodprint‟. 

Tourism Management. 32 (3), 534-543. 

https://doi.org/10.1016/j.tourman.2010.04.006. 

https://doi.org/10.1016/j.tmp.2019.100577
https://doi.org/10.1111/radm.12257
https://onlinelibrary.wiley.com/journal/1745493x
https://doi.org/10.1111/jscm.12067
https://doi.org/10.1007/s10551-019-04112-z
https://onlinelibrary.wiley.com/journal/14678608
https://onlinelibrary.wiley.com/journal/14678608
https://doi.org/10.1111/beer.12115
https://doi.org/10.1080/15416518.2013.801741
https://www.sciencedirect.com/journal/international-journal-of-production-economics
https://www.sciencedirect.com/journal/international-journal-of-production-economics/vol/152/suppl/C
https://doi.org/10.1016/j.ijpe.2013.12.027
https://doi.org/10.1016/j.tourman.2010.04.006


 
 

 
 )509( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

Guest Author (2021, March). Fast Food Goes Green. Greener ideal. 

https://greenerideal.com/news/business/0808-fast-food-goes-green/ 

Gupta, A. and Gupta, N. (2021). Environment Practices Mediating the 

Environmental Compliance and firm Performance: An Institutional 

Theory Perspective from Emerging Economies. Global Journal of 

Flexible Systems Management, 22, 157–178.  

Haden, S., Oyler J., Humphreys, J. (2009). Historical, practical, and 

theoretical perspectives on green management. An exploratory 

analysis Management Decision, 47(7), 1041-1055. DOI 

10.1108/00251740910978287 

Haleem, F., Farooq, S., Cheng, Y., Waehrens, B. (2022). Sustainable 

Management Practices and Stakeholder Pressure: A Systematic 

Literature Review. Sustainability, 14, 1-23. 

https://doi.org/10.3390/su14041967 

Hamidu, A., Ibrahim, M., Daneji, B. (2014). EXPLORING THE ROLES 

OF STAKEHOLDER ENGAGEMENT AND STAKEHOLDER 

MANAGEMENT IN CSR PRACTICE. Australian Journal of 

Business and Management Research, 4(5), 1-8.  

Han, H. (2015). Travelers‟ pro-environmental behavior in a green lodging 

context: converging value-belief-norm theory and the theory of 

planned behavior. Tourism Management, 47, 164-177. 

https://doi.org/10.1016/j.tourman.2014.09.014 

Han, H. (2020). Theory of green purchase behavior (TGPB): A new theory 

for sustainable consumption of green hotel and green restaurant 

products. Business Strategy and Environment, 29, 2815-2828. DOI: 

10.1002/bse.2545 

Han, H., Hsu, L., Lee, J. (2009). Empirical investigation of the roles of 

attitudes toward green behaviors, overall image, gender, and age in 

hotel customers‟ eco-friendly decision-making process. 

International Journal of Hospitality Management, 28(4), 519-528, 

http://dx.doi.org/10.1016/j.ijhm.2009.02.004. 

Harrison, J., Freeman, R., de Abreu, M. (2015). Stakeholder Theory As an 

Ethical Approach to Effective Management: applying the theory to 

multiple contexts. Review of Business Management, 17(55), 858-869. 

DOI:10.7819/rbgn.v17i55.2647 

Hill, C. and Jones, T. (1992). Stakeholder-agency theory. Journal of 

Management Studies, 29(2), 131-154. 

https://doi.org/10.1111/j.1467-6486.1992.tb00657.x 

https://link.springer.com/journal/40171
https://link.springer.com/journal/40171
https://doi-org.libaccess.hud.ac.uk/10.1016/j.tourman.2014.09.014
https://doi.org/10.1111/j.1467-6486.1992.tb00657.x


 
 

 
 )510( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

Hillman, A. and Keim, G. (2001). SHAREHOLDER VALUE, 

STAKEHOLDER MANAGEMENT, AND SOCIAL ISSUES: 

WHAT‟S THE BOTTOM LINE? Strategic Management Journal, 

22, 125-139.  

Horisch, J., Freeman, R., Schaltegger, S. (2014). Applying Stakeholder 

Theory in Sustainability Management: Links, Similarities, 

Dissimilarities, and a Conceptual Framework. Organization & 

Environment, 27(4), 328-346. DOI: 10.1177/1086026614535786 

Horng, J., Liu, C., Chou, S., Tsai, C., Chung, Y. (2017). From innovation 

to sustainability: Sustainability innovations of eco‐ friendly hotels in 

Taiwan. International Journal of Hospitality Management, 63, 44-

52.  

Hu, H., Parsa, H., & Self, J. (2010). The Dynamics of Green Restaurant 

Patronage. Cornell Hospitality Quarterly, 51(3), 344-362. doi: 

10.1177/1938965510370564.  

Hu, L. (2015). Green Attributes for Restaurants: What Really Matters to 

Consumers? (Master Thesis). The Collins College of Hospitality 

Management 

Hu, M., Horng, J., Teng, C., Chou, S., (2013). A criteria model of 

restaurant energy conservation and carbon reduction in Taiwan. 

Journal of Sustainable Tourism, 21(5), 765-779.  

Iaquinto, A. (2014). Sustainable Practices among Independently Owned 

Restaurants in Japan. Journal of Foodservice Business Research, 

17(2), 147-159, DOI: 10.1080/15378020.2014.902656 

Ibrahim, M., Kimbu, A., Ribeiro, A., (2023). Recontextualising the 

determinants of external CSR in the services industry: A cross-

cultural study. Tourism Management, 95, 1-14. 

https://doi.org/10.1016/j.tourman.2022.104690 

Ioannidis, A., Chalvatzis, K., Leonidou, L., Feng, Z. (2021). Applying the 

reduce, reuse, and recycle principle in the hospitality sector: Its 

antecedents and performance implications. Business Strategy and 

Environment, 30, 3394-3410. DOI: 10.1002/bse.2809 

Jang, Y., Kim, W., Bonn, M. (2011). Generation Y consumers‟ selection 

attributes and behavioral intentions concerning green restaurants. 

International Journal of Hospitality Management, 30, 803-811. 

doi:10.1016/j.ijhm. 

Jang, Y., Kim, W., Lee, H. (2015). Coffee shop consumers‟ emotional 

attachment and loyalty to green stores: The moderating role of green 



 
 

 
 )511( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

consciousness. International Journal of Hospitality Management, 

44, 146-156.  

Jang, Y. and Zheng, T. (2020): Assessment of the environmental 

sustainability of restaurants in the U.S.: The effects of restaurant 

characteristics on environmental sustainability performance. Journal 

of Foodservice Business Research. DOI: 

10.1080/15378020.2019.1691416 

Jang, Y., Zheng, T., Bosselman, R. (2017). Top managers‟ environmental 

values, leadership, and stakeholder engagement in promoting 

environmental sustainability in the restaurant industry. International 

Journal of Hospitality Management, 63, 101-111. 

http://dx.doi.org/10.1016/j.ijhm.2017.03.005 0278-4319. 

Jawahar, I. and McLaughlin, G. (2001). Toward a descriptive stakeholder 

theory: an organizational life cycle approach. Academy of 

management, 26(3), 397-414. 

Jeong, E., and Jang, S. (2010). Effects of Restaurant Green Practices: 

Which Practices are Important and Effective? Caesars Hospitality 

Research Summit. Retrieved from 

http://digitalscholarship.unlv.edu/hhrc/2010/june2010/13  

Jeong, E., Jang, S., Day, J., & Ha, S. (2014). The impact of eco-friendly 

practices on green image and customer attitudes: An investigation in 

a café setting. International Journal of 

Jones, P., Hillier, D. and Comfort, D. (2014). Sustainability in the global 

hotel industry. International Journal of Contemporary Hospitality 

Management, Vol. 26(1), 5-17. https://doi.org/10.1108/IJCHM-10-

2012-0180 

Joshua, J., Jin, Y., Ogunmokun, O., Ikhide, J. (2022). Hospitality for 

sustainability: employee eco-anxiety and employee green behaviors 

in green restaurants. Journal of Sustainable Tourism, 31(6). 1-17. 

DOI: 10.1080/09669582.2022.2043877 

Joyce, T. (2021, February). The best eco-friendly restaurants in the World. 

Conde Nast Traveller. https://www.cntraveller.com/gallery/best-eco-

friendly-restaurants-world 

Juliao, J., Gaspar, M., Tjahjono, B., Rocha, S. (2018). Exploring Circular 

Economy in the Hospitality Industry. International Conference on 

Innovation, Engineering and Entrepreneurship, 953-960. 

https://link.springer.com/chapter/10.1007/978-3-319-91334-6_131 

http://dx.doi.org/10.1016/j.ijhm.2017.03.005%200278-4319
https://www.emerald.com/insight/search?q=Peter%20Jones
https://www.emerald.com/insight/search?q=David%20Hillier
https://www.emerald.com/insight/search?q=Daphne%20Comfort
https://www.emerald.com/insight/publication/issn/0959-6119
https://www.emerald.com/insight/publication/issn/0959-6119
https://doi.org/10.1108/IJCHM-10-2012-0180
https://doi.org/10.1108/IJCHM-10-2012-0180
https://link.springer.com/conference/helix
https://link.springer.com/conference/helix


 
 

 
 )512( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

Kasim, A. and Ismail, A. (2012). Environmentally Friendly Practices 

Among Restaurants: Drivers and Barriers to Change. Journal of 

Sustainable Tourism 20(4), 551-570.doi: 

10.1080/09669582.2011.621540 

Katajajuuri, J., Silvennoinen, K., Hartikainen, H., Heikkila, L., 

Reinikainen, A. (2014). Food waste in the Finnish food chain. 

Journal of Cleaner Production, 73, 322-329. 

Kaur, P., Talwar, S., Madanaguli, A., Srivastava, S., Dhir, A. (2022). 

Corporate social responsibility (CSR) and hospitality sector: 

Charting new frontiers for restaurant businesses. Journal of Business 

Research, 144, 1234-1248. 

https://doi.org/10.1016/j.jbusres.2022.01.067 

Kim, S., Lee, K. and Fairhurst, A. (2017). The review of “green” research 

in hospitality, 2000-2014-Current trends and future research 

directions. International Journal of Contemporary Hospitality 

Management, 29 (1), 226-247. doi: 10.1108/IJCHM-11-2014-0562.  

Kwok, L., Huang, Y., Hu, L. (2016). Green attributes of restaurants: What 

really matters to consumers? International Journal of Hospitality 

Management, 55, 107-117. 

http://dx.doi.org/10.1016/j.ijhm.2016.03.002   

Lang, L., Wang, Y., Xingpeng, C., Zhang, Z., Yang, N., Bing, X. (2020). 

Awareness of food waste recycling in restaurants: evidence from 

China. Resources, Conservation and Recycling, 161, 104949. 

https://doi.org/10.1016/j.resconrec.2020.104949 

Laplume, A., Sonpar, K., Litz, R. (2008). Stakeholder Theory: Reviewing a 

Theory That Moves Us. Journal of Management 34(6), 1152-1189 

DOI:10.1177/0149206308324322. 

Lee, M., Kang, H., Choi, H., Olds, D. (2020). Managerial Attitudes 

towards Green Practices in Educational Restaurant Operations: An 

Importance-Performance Analysis, Journal of Hospitality & Tourism 

Education, 32(3), 142-155, DOI: 10.1080/10963758.2019.1655437. 

Legrand, W., Sloan, P., Simons-Kaufmann, C., Fleischer, C. (2010). A 

review of restaurant sustainable indicators. Advances in Hospitality 

and Leisure, 6, 167–183. doi:10.1108/ S1745-

3542(2010)0000006013. 

Line, N., Hanks, L., Zhang, L. (2016). Sustainability communication: The 

effect of message construals on consumers‟ attitudes towards green 

https://doi.org/10.1016/j.jbusres.2022.01.067
https://doi.org/10.1016/j.resconrec.2020.104949
https://www.researchgate.net/journal/Journal-of-Management-1557-1211
http://dx.doi.org/10.1177/0149206308324322


 
 

 
 )513( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

restaurants. International Journal of Hospitality Management 57, 

143–151, http://dx.doi.org/10.1016/j.ijhm.2016.07.001. 

Lorenzini, B. (1994). The green restaurant, part II: Systems and 

service. Restaurant Institution, 104, 119–136.  

Ludeke-Freund, F. and Dembek, K. (2017). Sustainable business model 

research and practice: Emerging field or passing fancy? Journal of 

Cleaner Production, 168(1), 1668-1678. 

https://doi.org/10.1016/j.jclepro.2017.08.093 

Magdy, S. (2020). How Are Egyptian Restaurants Dealing With The 

Coronavirus? Cairo., https://www.thisiscairo.com/en/3916/how-are-

egyptian-restaurants-dealing-with-the-coronavirus 

Magness, V. (2008). Who are the Stakeholders Now? An Empirical 

Examination of the Mitchell, Agle, and Wood Theory of Stakeholder 

Salience. Journal of Business Ethics, 83, 177–192. 

Maynard, D., Zandonadi, R., Nakano, E., Raposo, A., Botelho, R. (2021). 

Green Restaurants ASSessment (GRASS): A Tool for Evaluation 

and Classification of Restaurants Considering Sustainability 

Indicators. Sustainability, 13(19), 1-12. 

https://doi.org/10.3390/su131910928 

Mbasera, M. (2015). A green management framework for hotels: A case of 

two African countries. [Doctoral Thesis, North West University]. 

https://repository.nwu.ac.za/bitstream/handle/10394/14151/Mbasera

_M.pdf;sequence=1 

McAdams, B., Von Massow, M., Gallant, M., Hayhoe, M.-A. (2019). A 

cross industry evaluation of food waste in restaurants. Journal of 

Foodservice Business Research. 22(5), 449-466. 

https://doi.org/10.1080/15378020.2019.1637220. 

Meixell, M. and Luoma, P. (2015). Stakeholder pressure in sustainable 

supply chain management A systematic review. International 

Journal of Physical Distribution & Logistics Management, 45 (½), 

69-89. DOI 10.1108/IJPDLM-05-2013-0155 

Mensah, J. (2019) Sustainable development: Meaning, history, principles, 

pillars, and implications for human action: Literature review. Cogent 

Social Sciences, 5(1), 1-21, DOI: 10.1080/23311886.2019.1653531. 

Mensah, J. and Enu-Kwesi, F. (2018). Implication of environmental 

sanitation management in the catchment area of Benya Lagoon, 

Ghana. Journal of Integrative Environmental Sciences. Doi:10.1080/ 

1943815x.2018.1554591. 

http://dx.doi.org/10.1016/j.ijhm.2016.07.001
https://doi.org/10.1016/j.jclepro.2017.08.093
https://www.thisiscairo.com/en/3916/how-are-egyptian-restaurants-dealing-with-the-coronavirus
https://www.thisiscairo.com/en/3916/how-are-egyptian-restaurants-dealing-with-the-coronavirus
https://link.springer.com/journal/10551
https://doi.org/10.3390/su131910928


 
 

 
 )514( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

Merli, R., Preziosi, M., Acampora, A., Lucchetti, M. C., Ali, F. (2019). The 

impact of green practices in coastal tourism: An empirical 

investigation on an eco-labelled beach club. International Journal of 

Hospitality Management, 77, 471–481. https://doi. 

org/10.1016/j.ijhm.2018.08.011 

Miles, M. and Covin, J. (2000). Environmental Marketing: A Source of 

Reputational, Competitive, and Financial Advantage. Journal of 

Business Ethics, 23(3), 299-311. 

Miles, S. (2017). Stakeholder Theory Classification: A Theoretical and 

Empirical Evaluation of Definitions. Journal of Business Ethics, 

142, 437–459. 

Mitchell, R., Agle, B., Wood, D. (1997). Toward a Theory of Stakeholder 

Identification and Salience: Defining the Principle of who and What 

Really Counts. Academy of Management Review, 22(4), 853-886.  

Montiel, I. and Delgado-Ceballos, J. (2014). Defining and Measuring 

Corporate Sustainability: Are We There Yet? Organization and 

Environment, 27(2), 113-139. 

https://doi.org/10.1177/108602661452641 

Moosa, A. and He, F. (2021). Impact of environmental management 

practices on corporate sustainability: evidence from the Maldives 

hospitality industry. International Journal of Emerging Markets. 

DOI 10.1108/IJOEM-06-2020-0700 

Namkung, Y. and Jang, S. (2017). Are Consumers Willing to Pay more for 

Green Practices at Restaurants? Journal of Hospitality & Tourism 

Research, 41 (3), 329-356.doi: 10.1177/1096348014525632. 

Neville, B. and Menguc, B. (2006). Stakeholder Multiplicity: Toward an 

Understanding of the Interactions between Stakeholders. Journal of 

Business Ethics, 66 (4), 377-391. 

Parent, M. and Deephouse, D. (2007). A Case Study of Stakeholder 

Identification and Prioritization by Managers. Journal of Business 

Ethics, 75(1), pg. 1-23.DOI 10.1007/sl0551-007-9533-y 

Park, E., Kim, W., Kwon, J. (2021). Understanding the relationship 

between green restaurant certification programs and a green 

restaurant image: the case of TripAdvisor reviews. Kybernetes, 

50(6), 1689-1703. DOI 10.1108/K-02-2020-0112 

Perramon, J., Alonso-Almeida, M., Llach, J. and Bagur-Femenías, L. 

(2014). Green practices in restaurants: Impact on firm performance. 

Operations Management Research, 7, 2-12. doi: 10.1007/s12063-

https://doi/
https://link.springer.com/journal/10551
https://journals.aom.org/doi/full/10.5465/amr.1997.9711022105
https://journals.aom.org/doi/full/10.5465/amr.1997.9711022105
https://journals.aom.org/doi/full/10.5465/amr.1997.9711022105
https://journals.aom.org/journal/amr
https://doi.org/10.1177/108602661452641


 
 

 
 )515( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

014-0084-y. 

Perrigot, R., Watson, A., Dada, O. (2021). Sustainability and green 

practices: the role of stakeholder power in fast-food franchise chains. 

International Journal of Contemporary Hospitality Management, 

33(10), 3442-3464. DOI 10.1108/IJCHM-02-2021-0269 

Pfeffer, J. and Salancik, G. (1978). The external control of organizations: a 

resource dependence perspective. Harper & Row. New York, 

London.  

Phillips, R. (2003). Stakeholder Legitimacy. Business Ethics Quarterly, 

13(1), 25-41. DOI: https://doi.org/10.5840/beq20031312 

Phillips, R. and Reichart, J. (2000). The Environment as a Stakeholder? A 

Fairness-Based Approach. Journal of Business Ethics 23(2), 185-

197. DOI:10.1023/A:1006041929249 

Principato, L., Pratesi, C., Secondi, L. (2018). Towards Zero Waste: an 

Exploratory Study on Restaurant managers. International Journal of 

Hospitality Management, 74, 130-137. 

https://doi.org/10.1016/j.ijhm.2018.02.022 

Ozturk, I., Al-Mulali, U., Saboori, B. (2016). Investigating the 

environmental Kuznets curve hypothesis: the role of tourism and 

ecological footprint. Environmental Science and Pollution Research, 

23(2), 1916-1928. 

Raab, C., Baloglu, S., Chen, Y. (2018). Restaurant Managers‟ Adoption of 

Sustainable Practices: An Application of Institutional Theory and 

Theory of Planned Behavior. Journal of Foodservice Business 

Research, 21(2), 154-171, DOI: 10.1080/15378020.2017.1364591 

Rady, A., Dawood A., Abo Taleb, M., Adel, M. (2021). Food Waste in 

Hotel Restaurants: Causes, Reducing Practices and Barriers. Minia 

Journal of Tourism and Hospitality Research, 12(1), 135-155.  

Raharjo, K. (2019). The Role of Green Management in Creating 

Sustainability Performance on the Small and Medium Enterprises. 

Management of Environmental Quality: An International Journal, 

30, 557-577.https://doi.org/10.1108/MEQ-03-2018-0053 

Rossignoli, F. and Lionzo, A. (2018). Network impact on business models 

for sustainability: Case study in the energy sector. Journal of 

Cleaner Production,182, 694-704. 

https://doi.org/10.1016/j.jclepro.2018.02.015 

https://hud.summon.serialssolutions.com/2.0.0/link/0/eLvHCXMwjR1dS8NALGzdi4KgqPhNH6Qvurpeb91ONmV0K3vQ-VLxsZzdVYuuhc4O_LH-F3Nn60ZRGIVCS9KU5JK75JIcgE3MVrNiE6yQMyqj-RFDe0hCwnnnGXXethxcoVBZ7zxkk3t2N6D-Uw2-ytKY13xq8vcZ_6PWQVatyizHz_Kcqdu42F6XUSZKx4_DAB1g_x8JK2GiU92Ppda2W3JelocDUEKsy99Y4WhizBehgnP9ByM345ckzYR8IQJFXkJ9ZLkwFkhjSfW6VHXDS7MQEZQB60c4pkQdGqSNM6kGW0uEwB34ymt0VMcXmxXdgcpnXKBvzlOODKEUbz_ZmmoS9LZBk4URO1ATyS6Q3oxnbzc4yvSykbRepL3raaSnqyWevSsFuwcX3sh3x80VAkERPgqqzCH7oCVpIg5At-ywaztiykP8SdaJuEUJRwkzh3bxYodwvs4Xj9YDO4YNS_UDlvGPE2goXp5CHXHOqpz8BhlfvT0
https://hud.summon.serialssolutions.com/2.0.0/link/0/eLvHCXMwjR1dS8NALGzdi4KgqPhNH6Qvurpeb91ONmV0K3vQ-VLxsZzdVYuuhc4O_LH-F3Nn60ZRGIVCS9KU5JK75JIcgE3MVrNiE6yQMyqj-RFDe0hCwnnnGXXethxcoVBZ7zxkk3t2N6D-Uw2-ytKY13xq8vcZ_6PWQVatyizHz_Kcqdu42F6XUSZKx4_DAB1g_x8JK2GiU92Ppda2W3JelocDUEKsy99Y4WhizBehgnP9ByM345ckzYR8IQJFXkJ9ZLkwFkhjSfW6VHXDS7MQEZQB60c4pkQdGqSNM6kGW0uEwB34ymt0VMcXmxXdgcpnXKBvzlOODKEUbz_ZmmoS9LZBk4URO1ATyS6Q3oxnbzc4yvSykbRepL3raaSnqyWevSsFuwcX3sh3x80VAkERPgqqzCH7oCVpIg5At-ywaztiykP8SdaJuEUJRwkzh3bxYodwvs4Xj9YDO4YNS_UDlvGPE2goXp5CHXHOqpz8BhlfvT0
https://doi.org/10.5840/beq20031312
https://www.researchgate.net/journal/Journal-of-Business-Ethics-1573-0697
http://dx.doi.org/10.1023/A:1006041929249
https://www.sciencedirect.com/journal/international-journal-of-hospitality-management
https://www.sciencedirect.com/journal/international-journal-of-hospitality-management
https://doi.org/10.1016/j.ijhm.2018.02.022
https://doi.org/10.1016/j.jclepro.2018.02.015


 
 

 
 )516( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

Rowley, T. (1997). Moving Beyond Dyadic Ties: A Network Theory of 

Stakeholder Influences. Academy of Management Review, 22 (4), 

887-910.  

Rowley, T. and Moldoveanu, M. (2003). When will stakeholder groups 

act? An interest-and identity-based model of stakeholder group 

mobilisation.  Academy of Management Review, 28(2), pg. 204-219. 

Roxas, F., Rivera, J., Gutierrez, E. (2020). Mapping stakeholders‟ roles in 

governing sustainable tourism destinations. Journal of Hospitality 

and Tourism Management, 45, 387-398. 

https://doi.org/10.1016/j.jhtm.2020.09.005 

Saad, H. and Raslan A. (2017). Menu Sustainability in the Egyptian 

Upscale and Fine Dining Restaurants: Descriptive Approach. 

International Journal of Heritage, Tourism and Hospitality, 11(1), 

262-276. DOI: 10.21608/IJHTH.2017.30196 

Sakaguchi, L., Pak, N., Potts, M. (2018). Tackling the issue of food waste 

in restaurants: Options for measurement method, reduction and 

behavioral change. Journal of Cleaner Production, 180, 430-436. 

https://doi.org/10.1016/j.jclepro.2017.12.136 

Saleh, A. and Elsaied, M. (2018). Green Practices in Quick Service 

Restaurants: Dimensions and Obstacles. JFBE, 7, 659-672. 

DOI:10.13140/RG.2.2.25822.89929 

Salzberg, A., Gough, M., Suen, I-Shian (2019). Sustainable innovation 

behavior in restaurants, Journal of Foodservice Business Research, 

22 (2), 167-190, DOI:10.1080/15378020.2019.1592655 

Sanchez-Medina, P., Diaz-Pichardo, R., Cruz-Bautista, M. (2016). 

Stakeholder Influence on the Implementation of Environmental 

Management Practices in the Hotel Industry. International Journal 

of Tourism Research, 18(4), 387–398. DOI:10.1002/jtr.2056 

Sarmiento, C. and Hanandeh, A. (2018). Customers‟ perceptions and 

expectations of environmentally sustainable restaurant and the 

development of green index: The case of the Gold Coast, Australia. 

Sustainable Production and Consumption, 15, 16-24. 

https://doi.org/10.1016/j.spc.2018.04.001 

Savage, G., Nix, T., Whitehead, C., Blair, J. (1991). Strategies for 

assessing and managing organizational stakeholders. Academy of 

Management Executive, 5, 61-75. 

Savino, M. and Shafiq, M. (2018). An extensive study to assess the 

sustainability drivers of production performances using a resource-

https://www.sciencedirect.com/journal/journal-of-hospitality-and-tourism-management
https://www.sciencedirect.com/journal/journal-of-hospitality-and-tourism-management
https://dx.doi.org/10.21608/ijhth.2017.30196
https://www-sciencedirect-com.libaccess.hud.ac.uk/journal/journal-of-cleaner-production
https://doi.org/10.1016/j.jclepro.2017.12.136
http://dx.doi.org/10.13140/RG.2.2.25822.89929
https://doi.org/10.1016/j.spc.2018.04.001


 
 

 
 )517( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

based view and contingency analysis. Journal of Cleaner 

Production, 204, 744-752. 

https://doi.org/10.1016/j.jclepro.2018.08.191  

Schaltegger, S., Horisch, J., Freeman, E. (2017). Business Cases for 

Sustainability: A Stakeholder Theory Perspective. Organization & 

Environment, 2(3) 191–212, 

https://doi.org/10.1177/1086026617722882 

Schubert, F., Kandampully, J., Solnet, D., Kralj, A. (2010). Exploring 

Consumer Perceptions of Green Restaurants in the US. Tourism and 

Hospitality Research, 10(4), 286-300. doi:10.1057/thr.2010.17. 

Seroka-Stolka, O. and Fijorek, K. (2020). Enhancing corporate sustainable 

development: Proactive environmental strategy, stakeholder pressure 

and the moderating effect of firm size. Business Strategy 

Environment, 2, 2338-2354. DOI: 10.1002/bse.2506 

Shaik, C. (n.d.). 6 Fast Food Chains Seeking to Lower Their 

Environmental Footprint (Complete 2022 List). Impactful Ninja. 

https://impactful.ninja/fast-food-chains-seeking-to-lower-their-

environmental-footprint/ 

Sharma, T., Chen, J., Liu, W. (2020). Eco-innovation in hospitality 

research (1998-2018): a systematic review. International Journal of 

Contemporary Hospitality Management, 32(2), 913-933. DOI 

10.1108/IJCHM-01-2019-0002 

Shen, Y. (2017). Consumption Intentions toward green restaurants: 

Application of theory of planned behavior and 

altruism. International Journal of Management, Economics and 

Social Sciences, 6(3), 121-143. 

Shin, S. and Cho, M. (2022). Green Supply Chain Management 

Implemented by Suppliers as Drivers for SMEs Environmental 

Growth with a Focus on the Restaurant Industry. Sustainability, 14, 

1-17. https://doi.org/10.3390/su14063515 

Shin, Y., Lm, J., Jung, S., Severt, K. (2019). Motivations behind 

Consumers‟ Organic Menu Choices: The Role of Environmental 

Concern, Social Value, and Health Consciousness. Journal of 

Quality Assurance in Hospitality & Tourism, 20(1), 107-122. 

https://doi.org/10.1080/1528008X.2018.1483288 

Silva, S., Nuzum, A., Schaltegger, S. (2019). Stakeholder expectations on 

sustainability performance measurement and assessment. A 

https://doi.org/10.1016/j.jclepro.2018.08.191
https://journals.sagepub.com/doi/full/10.1177/1086026617722882?casa_token=UXtFXDE3wxsAAAAA%3AnWo_MnrtuE6K5YuFCDx8jNoB5PtpUMuhl7huS22iTHkcgo2NL5bVLp4eQjMvzwj3lyMOfdYOyUsoqdo
https://journals.sagepub.com/doi/full/10.1177/1086026617722882?casa_token=UXtFXDE3wxsAAAAA%3AnWo_MnrtuE6K5YuFCDx8jNoB5PtpUMuhl7huS22iTHkcgo2NL5bVLp4eQjMvzwj3lyMOfdYOyUsoqdo
https://doi.org/10.1177%2F1086026617722882
https://www.econstor.eu/bitstream/10419/171450/1/1006098518.pdf
https://www.econstor.eu/bitstream/10419/171450/1/1006098518.pdf
https://www.econstor.eu/bitstream/10419/171450/1/1006098518.pdf
https://doi.org/10.3390/su14063515
https://doi.org/10.1080/1528008X.2018.1483288


 
 

 
 )518( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

systematic literature review. Journal of Cleaner Production, 217, 

204-215. https://doi.org/10.1016/j.jclepro.2019.01.203 

Singjai, K., Winata, L., Kummer, T. (2018). Green initiatives and their 

competitive advantage for the hotel industry in developing countries. 

International Journal of Hospitality Management, 75, 131-143. 

https://doi.org/10.1016/j.ijhm.2018.03.007 

Sobaih, A., Elshaer, I., Hasanein, A., Abdelaziz, A. (2021). Responses to 

COVID-19: The role of performance in the relationship between 

small hospitality enterprises‟ resilience and sustainable tourism 

development. International Journal of Hospitality Management, 94, 

1-11. https://doi.org/10.1016/j.ijhm.2020.102824 

Soliman, S. (2020). Food Waste Management: Exploratory Study of 

Egyptians chefs. Journal of Association of Arab Universities for 

Tourism and Hospitality, 18(3), 177-198.  

Strand, R., Freeman, E., Hockerts, K. (2015). Corporate social 

responsibility and sustainability in Scandinavia: an overview. 

Journal of Business Ethics, 127, 1-15. DOI:10.1007/s10551-014-2224-6 

Stringam, B. and Partlow, G. (2015). A profile of the hospitality industry. 

Business Expert Press, New York. 

https://ebookcentral.proquest.com/lib/hud/reader.action?docID=4388

930  

Suchman, M. (1995). Managing Legitimacy: Strategic and Institutional 

Approaches. The Academy of Management Review, 20(3), pg. 571-

610. 

Svendsen, A. and Laberge, M. (2005). Convening Stakeholder Networks. 

A new way of thinking, being and engaging. The Journal of 

Corporate Citizenship, 19, 91-104.  

Svensson, G. and Wagner, B. (2012). Business sustainability and e-

footprints on earth‟s life and ecosystems – generic models. 

European Business Review, 24(6), pg. 543-552. 

Szuchnicki, A. (2009). Examining the influence of restaurant green 

practices on customer return intention. [Master of Science Thesis, 

University of Nevada]. 

https://digitalscholarship.unlv.edu/cgi/viewcontent.cgi?article=1161

&context=thesesdissertations 

Tan, B., Lau, T., Yong, G., Khan, N., Nguyen, T. (2018). A qualitative 

study of green practices adoption for restaurants in Malaysia. Social 

Responsibility Journal. https://doi.org/10.1108/SRJ-07-2017-0119.  

https://doi.org/10.1016/j.jclepro.2019.01.203
https://www.sciencedirect.com/journal/international-journal-of-hospitality-management
https://doi.org/10.1016/j.ijhm.2018.03.007
https://doi.org/10.1016/j.ijhm.2020.102824
http://dx.doi.org/10.1007/s10551-014-2224-6
https://digitalscholarship.unlv.edu/cgi/viewcontent.cgi?article=1161&context=thesesdissertations
https://digitalscholarship.unlv.edu/cgi/viewcontent.cgi?article=1161&context=thesesdissertations
https://digitalscholarship.unlv.edu/cgi/viewcontent.cgi?article=1161&context=thesesdissertations
https://digitalscholarship.unlv.edu/cgi/viewcontent.cgi?article=1161&context=thesesdissertations
https://doi.org/10.1108/SRJ-07-2017-0119


 
 

 
 )519( 

Nada ElAbd, Dr Adam Dennett                  Driving Environmental Practices 

                      

 م2024 يوليو الجزء الأول –( 18)العدد  -( 10المجلد )                            مجلة الدراسات التجارية المعاصرة

Teng, Y. and Wu, K. (2019). Sustainability Development in Hospitality: 

The Effect of Perceived Value on Customers‟ Green Restaurant 

Behavioral Intention. Sustainability, 11, 1-13. 

doi:10.3390/su11071987 

Thomas, A., Scandurra, G. and Carfora, A. (2022). Adoption of green 

innovations by SMEs: an investigation about the influence of 

stakeholders. European Journal of Innovation Management, 25(6), 

44-63. https://doi.org/10.1108/EJIM-07-2020-0292 

Tommasetti, A., Singer, P., Troisi, O., Maione, g. (2018). Extended Theory 

of Planned Behavior (ETPB): Investigating Customers‟ Perception 

of Restaurants‟ Sustainability by Testing a Structural Equation 

Model. Sustainability, 10(7), 1-21. 

https://doi.org/10.3390/su10072580s 

Vilchez, V., Darnall, N., Correa, J. (2017). Stakeholder influences on the 

design of firms‟ environmental practices. Journal of Cleaner 

Production, 142, 3370-

3381.http://dx.doi.org/10.1016/j.jclepro.2016.10.129 

Wang, Y., Chen, S., Lee, Y., Tsai, C. (2013). Developing green 

management standards for restaurants: An application of green 

supply chain management. International Journal of Hospitality 

Management, 34, 263-273. 

http://dx.doi.org/10.1016/j.ijhm.2013.04.001 

WorldData (2022). Egypt. 

https://www.worlddata.info/africa/egypt/index.php 

Yi, S., Li, X., Jai, T. (2018). Hotel guests‟ perception of best green 

practices: A content analysis of online reviews. Tourism and 

Hospitality Research, 18, 191–202. 

https://doi.org/10.1177/1467358416637251 

Yucedag, C., Kaya, L., Cetin, M. (2018). Identifying and assessing 

environmental awareness of hotel and restaurant employees‟ 

attitudes in the Amasra District of Bartin. Environmental Monitoring 

and Assessment, 190 (60), 1-8. https://doi.org/10.1007/s10661-017-

6456-7 

Zaineldine, A. (2020). Aiming to Revive Travel Despite COVID-19 Woes, 

Egypt is Resuming Flights on July 1. Egyptian Streets. 

https://egyptianstreets.com/2020/06/15/aiming-to-revive-travel-

despite-covid-19-woes-egypt-is-resuming-flights-on-july-1/ 

 

https://www.emerald.com/insight/search?q=Antonio%20Thomas
https://www.emerald.com/insight/search?q=Giuseppe%20Scandurra
https://www.emerald.com/insight/search?q=Alfonso%20Carfora
https://www.emerald.com/insight/publication/issn/1460-1060
https://doi.org/10.1108/EJIM-07-2020-0292
https://doi.org/10.3390/su10072580
http://dx.doi.org/10.1016/j.ijhm.2013.04.001
https://doi.org/10.1177/1467358416637251
https://doi.org/10.1007/s10661-017-6456-7
https://doi.org/10.1007/s10661-017-6456-7
https://egyptianstreets.com/2020/06/15/aiming-to-revive-travel-despite-covid-19-woes-egypt-is-resuming-flights-on-july-1/
https://egyptianstreets.com/2020/06/15/aiming-to-revive-travel-despite-covid-19-woes-egypt-is-resuming-flights-on-july-1/

